
S e p t e m b e r  2 0 0 3 •  I M P R I N T S  •  3v i s i t  u s  a t :  w w w . p m r s - a p r m . c o m

Canadian Publications Mail Agreement #40033932

C o m m e n t a r y

Canadian Publications Mail Agreement #40033932

Commentary
Editor’s note 3

Open Issue
magic town syndrome
by Michael Marzolini 7

using research to support strategic 
change initiatives
by Susan Abbott 12

product developer… 
meet marketing research
by Robert Ross-Fichtner 16

evolution brings longer life in pharma
by Robert Kyba 18

getting to the heart of it: bulletin board 
research as Shakespeare would have done
by Jolene Vanthuyne 22

significance testing
by David S. Dobson 26

Columnists
the virtual factor
by Arnab Guha 29

the qual col
by Natalie Gold 31

the B2B reporter
by Ruth Lukaweski 32

from the field
by Dawn Smith 34

competitive intelligence corner
by David Lithwick & Enrico Codogno 36

QRD focus
by David Pyke 37

Industry News
PMRS golf day 2003 38

People and companies in the news 40

Attention members: your input is needed 41

Central files 42

PMRS Connections 43

imprints
VOLUME XXXII ,  NUMBER 1

This month’s  “open
issue” gave  PMRS
members the chance
to share their  opin-
ions and experiences
on the subject of
their choice. From all
accounts, we received

a tremendous response. A quick scan of
the content reveals quite an eclectic mix
of subjects ranging from e-mail surveys
and product testing through to signifi-
cance testing for those mathematically
inclined.

We lead off our issue with Michael
Marzolini.  In his article, “The Magic
Town Syndrome”, Michael shares his
opinion on the pitfalls of panel e-mail
surveys for polling the general public.

Susan Abbott then provides an in-
sightful look into strategic change initia-
tives with her article, “Using Research to
Support Strategic Change Initiatives”.

Robert Ross-Fichtner then shares
his experience as a product developer in
his article “Product Developer…Meet
Marketing Research”.

In “Evolution Brings Longer Life to
Pharma”, Robert Kyba provides an in-
teresting look at the evolving environ-
ment in the pharmaceutical industry in
Canada.  

Jolene Vanthuyne, in her article on
bulletin board research, reviews the
finding of a two day session with 34
professional moderators that explored
bulletin board methodology.

Finally,  David Dobson, in his arti-
cle on significant testing, explains how
to compare the significance of two in-
dependent samples.

The next issue of Imprints is on “Re-
sponse Rates and Sampling”. Potential
authors should take note that our No-
vember issue is on “Internet Research“
and that the deadline for submissions is
September 20th.

As we prepare our editorial ideas for
2004, I would be very interested to 
receive recommendations for future
Imprints topics. If you have any ideas
please feel free to contact me by e-mail
nnanos@sesresearch.com or telephone
(613) 234-4666.

Until next month,

Nikita James Nanos
Editor-in-Chief
nnanos@sesresearch.com
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